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A representation of the business model concepts
in the e-business, management and accounting fields
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ABSTRACT: The business modlel (BM) eoncept has beew deeply investipated in smanagemsent and avcounting research, Avcadenvics’ and
pracitioners” great inferest in this concept fed do the formulation of an inereasing number of definitions that do mal mecesiarily
codiere with each atber. The aimm of thiv stwdy i do review BM defimitions provided by sebolers and prachitioners within the e
busiers, managerrent and accennting frelds to snderstand whether communalities excist between there definitions and o idemiify
wlvich anee bave the nrast fn commam, To do o, Me Scopus datalare was weed fo baild o sample of research products whoge BM
defindtions were analyeed and compared bo idetify similaritivs] dizsimilarities. To compare the definitions, a socal welwork
amalysis war adepted ta bild an adiecency mafris that reprecents @ nefwork whose rerticer are the different deffwitions analysed
anmed whose edges conmnedt those definitions that bave the mafority of clenrents in common, The results show et there are definitions
Hhat have not meach G commeon with each atber, Other definitions shew more ar lese similarsiies accarding to the numibser of edyes
hat ik the different vertices of the netwerk, On the ome band, the representalion of the nefwork gives fnsighte that there are
simiigrifics befween deffnitions provided by awtbors that befong fo differens ffelds of swdy. O the otber band, the absemee of
fstegroafion befween the defimitions provided by academics and pracfitioners deserver olose atfention for the smspdications Haaf the BM
camcepl hiar for proctice. Both fhe amalysie of the definittons amd the netwonk sngaest that the most common fapioe that ame aan find
i the BM definitions ave valve creafion, fhe acivity fw wdbich the ffrm i fnvelved, the wse of nesosrves within this aoffvity and o
ik with the stvategic choives of fhe fiom. Valve creation can be fonnd i the large srapority of docwmendts that bave sonsetfing o
eommon with the first ent-point of the metwork (Petrovic ef al, 2000 ). The second element regards the nature of the buginess and
Mg the antivities B wiich & ix involved, This is typical of the definitions that present communalities with the second ont-point of
the network (Onerti of al, 2002). The third focuses moatly on the resources wsed fo develop the busimess activity and g be fornd
in the definitions that are similar to the thivd ant-point of the netward (Mitchelf and Coles, 2004 . The last aspect refers fo the
strategic chaicer and could be found in the fourth out-point of the metwork (Wirty ot al, 2006). These findings lead to considering
e BM as the comeequience of sivategic eboives that plkan what the company does throngle the combination of ite resowrces and how it
creales vale for its stakelolders,
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1. Introduction

Ower the years, interest in the business model (BM) concept has increased; the topic has
received academic attention and standard setters and regulators have shown an interest in
this concept. To give an idea of the extent of such interest, at the end of Apnl 2018, the
Scopus database listed 10,102 articles, 8,146 conference papers, 1,479 book chapters, 1,369
reviews, 402 books and 1,210 other documents (including conference reviews, short sur-
veys, articles in press, notes, editorials, letters, erratum, business articles and abstract re-
ports) on the subject. Scanning all these documents, it 1s evident that although the topic has
been extensively investigated in the literature, there is stll no consensus on the BM definu-
tion. In addition, other than academics, practitioners have also provided very significant and
interesting BM concepts.

The objective of this study 1s to show how practiioners and academics involved in dif-
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